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Intended Learning Outcomes (ILO)

The student shall meet the following learning outcomes, which cover knowledge and understanding, skills
and abilities as well as judgement and approach. On completion of the course, the student should be able
to:

Knowledge and Understanding

¢ identify different perspectives on communication and sustainability

¢ explain how communication can contribute to sustainable or unsustainable processes in society

¢ identify different scales of mutual influence in the interplay between communication and sustainability

¢ understand the sociopolitical aspects that permeate the complex relationship between
communication and sustainability

Skills and Abilities

¢ apply conceptualisations of sustainable communication in the context of advanced theoretical and

empirical research
¢ develop research problems and questions with a focus on the complex relationship between
sustainability and communication

Judgement and Approach

¢ critically evaluate and problematise mutal relations of influence and impact between communication
and sustainability.

Content

¢ Introduction to the complex relations between environmental, social and economic aspects of
sustainability

¢ Introduction to conceptualisations of of sustainable communication

* Perspectives on the interplay and tensions between journalism and sustainability

e Sustainable communication in the contest of organisational cross-sector practices and collaboration

* Perspectives on the interplay and tensions between sustainable communication and social change

* Governmental, private sector, and civic perspectives in the relationship between sustainability and
communication

Type of Instruction

The course includes both lectures and seminars, and an examination assignment.

Language of instruction is English.
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Entry Requirements

To be admitted to the course, the applicant must meet the general entry requirements for doctoral
programmes, i.e. have been rewarded a degree at second-cycle level, or have achieved at least 240 credits,
of which a minimum of 60 credits must have been achieved at second-cycle level. English proficiency
corresponding to English 6, or English course B in the Swedish upper secondary school system, is required.

Examination and Grades

The course is graded Pass (G) or Fail (U).

Further information concerning assessment of specific intended learning outcomes and grading criteria is
provided in a study guide distributed at the beginning of the course.

Other Information
See separate attachment for a detailed schedule and information about the application procedure.

The instruction is followed up throughout the course, and a course evaluation is performed at the end of the
course. The course coordinator collates and comments on the evaluation before submitting it to the
associate dean of doctoral programmes at the School of Education and Communication. The evaluation is to
function as a basis for future improvements to the course.

Course Literature

Please note that the course literature may be revised up to eight weeks before the start of the course.
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Other literature
The Interactive Anti Plagiarism Guide - J6nkdping University (will be available on the learning platform)

Search and write (n.d.). Citing sources - how to create literature references. University Library: Jonkdping
University


http://www.sustainabledevelopment.un.org/
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